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Jenny Munn - Who Am I? 

2009 
Newbie 
Freelance 
Copywrite
r trying to 
make it

2015: SEO 
Strategy, Training, 
Consulting 



SEO for 2015: What’s In, What’s Out
What We’ll Cover: 
• Defining SEO 
• What WAS in: History of SEO 
• What is In NOW: Working the SEO 

Fundamentals 
• Takeaways



1. Understand that SEO 
is NOT  “Black Magic” 

2. You have to work the 
fundamentals 

3. Marathon, not a sprint 
4. Learning is in the 

doing 
5. SEO is worth it

Goals For This Session Over 
Next 35 Minutes 



SEO for 2015: What’s In, What’s Out

Game On:  

TRUE or  
FALSE?



SEO for 2015: What’s In, What’s Out

Using keywords is still 
important 

True or False?



SEO for 2015: What’s In, What’s Out

Keyword density of 4.5% per 
350 words of copy is still a 

good rule of thumb for 2015 

True or False?



SEO for 2015: What’s In, What’s Out

Writing title tags and meta 
descriptions is still 
imperative for SEO 

True or False?



SEO for 2015: What’s In, What’s Out

This is a good linkbuilding 
tactic: you link to me and 

I’ll link to you. 

True or False?



SEO for 2015: What’s In, What’s Out

Guest blogging is a good 
way to get lots of links fast 

True or False?



SEO for 2015: What’s In, What’s Out

Linkbuilding is dead 

True or False?



SEO for 2015: What’s In, What’s Out

SEO is all about content 

True or False?



SEO for 2015: What’s In, What’s Out

Social Media is the new SEO 

True or False?



SEO for 2015: What’s In, What’s Out

PR is the new SEO 

True or False?



SEO for 2015: What’s In, What’s Out

What  is the 
Point…. 

The foundation of SEO 
will give you the basis for 
distinguishing the truths 
vs the myths of SEO from 

here on out



What is SEO?



Diversification is Crucial



What is SEO?



Average Position & “Clicks” On Your 
Website



How Do I Know If My SEO Is Working?  
Enter Google Analytics



Tracking – Google Analytics 



What is SEO
• SEO = standing in front of people who want 

the products, services, information, or 
solutions you have to offer 

• The practice of making content findable 
• Google is not magic…SEO drives traffic – but 

the WEBSITE must convert the traffic into 
leads



History  
Of SEO



Once upon a time there was a story of:  
Meta tag keyword overload

History of SEO: Once Upon a Time



Then came: using random words all over and 
targeting the same keyword repeatedly to make 

sure Google got the point

History of SEO: Once Upon a Time



Then, when that stopped working, came 
“linkbuilding”

History of SEO: Once Upon a Time



Then, when that stopped working, came 
“linkbuilding”

History of SEO: Once Upon a Time



Then, when that stopped working, came 
“linkbuilding”

History of SEO: Once Upon a Time



Finally, Google came in and put the smack down on 
nonsensical tactics 

History of SEO: Once Upon a Time



History of SEO: Once Upon a Time





• Reciprocal linking 
• Buying sponsored links 
• Low – quality Guest blogging 
• Low-quality directory links 
• Overseas linkbuilding 
• Submitting low-quality press 

releases to low quality sites 
• Low-quality blog commenting 
• Article marketing 
• Thin content/duplicate 

content 
• Keyword Stuffing

A Partial Summary of 
What Is OUT

(Anything scalable, easy 
and cheap)



In 2015… 
“Traditional”SEO Is Out…  

Back to the Basics  
are IN



2015: The “New” SEO = 
What’s Old is New Again

SEO is simpler than ever, but not easy. 
This is due to the mesh of activities and 
disciplines that need to come together in 
order to realize long-term, sustainable 

success



Trustworthiness
“Would you give this site your credit card?” 

• Your site better look, feel and act 
extremely trustworthy =  
– Updated, professional-looking design 
– Social proof 
– Clear messaging 
– Persuasive copy



Engagement
“Are you keeping your readers engrossed and 
clicking through?” 

• Google can measure: 
– Bounce rate 
– The # of pages visited 
– How long people spend on your site 
– Do they interact with your content 

• Also counts big time: 
– Clean design 
– Intuitive navigation 
– Site speed



What Else Is There to Successful SEO/
Ranking:

• Technical basics  
• Links and signals 
• Authority 

• On-Page 
Optimization 

• Content 
• Keywords



8 Principles of Mastering Foundational SEO
1. Becoming familiar with basic SEO terms like title tag, 

meta description, H1, alt text 
2. Pursuing a creative mix of attainable, long-tail 

keywords with more competitive terms  
3. Knowing roles of an SEO stakeholder, doer, and project 

manager 
4. Working a plan to ensure consistency 
5. Applying on-page optimization best practices to 

priority pages 
6. Knowing how you and competitors gain high-quality 

links, leveraging opportunities, purposeful 
accumulation  

7. Baking SEO into the process  
8. Knowing how to assess and measure in Google Analytics



2 Things It Takes To Learn SEO in 2015

1. SEO is like Tennis. 
Reading and learning 
will only take you so 
far.  

2. Build Your SEO 
Muscle.  
You have to hear this 
stuff 10x to sink in. 



“How to Find 
Keywords”  
Free Report

Jenny 
Munn

jennymunn.com 

• “Where do I LOOK for 
keywords?” 

• “How do I know that I 
am using the RIGHT 
keywords?” 

• “Why am I not 
RANKING for my 
keywords?”

“SEO Essentials: 
Getting Serious About 

SEO” Free Report

• 8 critical factors to SEO 
Lead Generation Success 

• How to better drive more 
leads to your website? 

• What does Google measure 
and look for from top-ranking 
websites

http://jennymunn.com/are-you-an-seo-beginner/


Takeaways 
1. SEO is NOT  “Black Magic” 
2. You have to work the fundamentals 
3. Marathon, not a sprint 
4. Learning is in the doing 
5. SEO is absolutely worth it



SEO: Upcoming Workshop + Stay in 
Touch

Jenny 
Munn

SEO Bootcamp: for web designers, digital 
marketers, small business owners  

5-1-15 | Perimeter | 9-4pm  
Register: jennymunn.com/seobootcamp or jennymunn.com 

Jenny Munn   
SEO Consulting | Training | Strategy 

www.JennyMunn.com  
Jenny@JennyMunn.com

“WCROCKS” - $159


