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MI PAGINA WEB...

NO HAY QUE OLVIDAR EL
OBIETIVO



UNA WEB, UN OBIETIVO

QUEREMOS ALGO
DE NUESTROS
VISITANTES
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COMO
MEJORAR

¢QUE PUEDO HACER PARA
MEJORAR MIS RESULTADOS?



gl

TRAFICO

Aumentar el volumen de visitantes
Mas posibilidades de éxito



&

Ser mas eficiente
Mas probabilidades de éxito



¢COMO MEDIMOS CONVERSIONES?

Conversion Rate (CR)
#conversiones / #visitantes

Si en el Ultimo mes
he tenido 100 visitantes y

5 de ellos han comprado

mi ratio de conversion es del 5%.



¢QUE CR PUEDO ESPERAR?

Servicios NG 0
Comunicacion NN 10«
otros [HIININIGIGIGEEEEEEE : -
Educ. y Salud I s
Software | NG 7 -
Tecnologia I -
Productos NG - v
WE][ES I -
e-Commerce _ 3%
onG I 24 Ratio de conversién

Fuente: MarketingSherpa 2012 por Areas de NegOC|O



A/B TESTING

(QUEESY
COMO FUNCIONA?



DEFINICION

Comparar 2 versiones
de una web para ver
cual es mejor



Suscripcion Anual

Coste por ano

14 day free trial, then

$290 fyear

month-to-month

5,000

tested page views ¢

PURCHASE PLAN |~

BESTFOR

Individuals and Personal Sites,
Bloggers, Small Stores

Plans and Pricing
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14 day free trial, then

$8 90 ryear

-to-month

35,000

tested page views ¢

PURCHASE PLAN &2

BEST FOR

Small Business Owners,
Small and Medium Companies

PRICING

14 day free trial, then

$2 590 yex

th-to-month

200,000

tested page views ¢

PURCHASE PLAN |~

BEST FOR

Teams focused on Optimization
and Large Businesses




¢QUE CAMBIAMOS?

Hay que pensar en las posibilidades...

OOOOOO

Botones de accion

Orden paquetes
Presentacion
Precios

Ofertas

/

A NELIO A/B TESTING

Plans and Pricing

PROFESSIONAL

IIIIIII




SuscripcionAnual
Coste mensual prorrateado
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PURCHASE PLAN |~

BEST FOR

Individuals and Personal Sites,
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tested page views ©

PURCHASE PLAN |~
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Small Business Owners,
Small and Medium Companies
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14 day free trial, then

$214 /mone

BILLED ANNUALLY 0

OR $259 month-to-month

200,000

tested page views @

PURCHASE PLAN &

BEST FOR

Teams focused on Optimization
and Large Businesses







NADIE SABE CUAL ES MEJOR..

[ ay{q’ )
ponersa prueba
nuestra propuesta

Datos.
Opiniones, no.



:COMO LO HACEMOS?

A NELIO A/BTESTING

14 day free tral, then

$290 /...

month-to-month

5,000

tested page views ©

PURCHASE PLAN I~

BESTFOR

Individuals and Personal Sites,
Bloggers, Small Stores

AND N HINES

PRICING

Plans and Pricing

PROFESSIONAL
14 day freetrial, then

$890 e

month-to-month

35,000

tested page views ©

PURCHASEPLAN |2

BEST FOR

Small Business Owners,
small and Medium Companies

AND N HINES

14 day free trial, then

$2,590 ...
OR $259 month-to-month

200,000

tested page views ©

PURCHASE PLAN 1”2

BEST FOR

Teams focused on Optimization
and Large Businesses

AN INCTHRES

A NELIO A/B TESTING

14 day free tral, then

$24 e

BILLED ANNUALLY ©

OR $29 month-to-month

5,000

tested page views &

PURCHASE PLAN  »2

BEST FOR

Individuals and Personal Sites,
Bloggers, Small Stores

Plans and Pricing

PROFESSIONAL

14 day free tral, then

$74 o

BILLED ANNUALLY ©

month-to-month

35,000

tested page views ©

PURCHASEPLAN |~

BEST FOR

small Business Owners,
Small and Medium Companies

PRICING

14 day free trial, then

$214 /o

BILLED ANNUALLY ©

OR $259 month-to-month

200,000

tested page views &

PURCHASEPLAN w2

BESTFOR

Teams focused on Optimization
and Large Businesses




VIDIMOS EL TRAFIC
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ECOGEMOS INFORMACIO
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NALIZAMOS LOS RESULTADO

4D NELIO A/BTESTING
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PURCHASEPLAN ' 12

BESTFOR
‘Teams focused on Optimization
and Large Businesses

D NELIO A/B TESTING

14 day free trial, then

$24 none

BILLED ANNUALLY ©

OR month-to-month

5,000

tested page views @

PURCHASE PLAN |2

BEST FOR

Individuals and Personal Sites,
Bloggers, Small Stores

Plans and Pricing

PROFESSIONAL

14 day free trial, then

$74 nons

BILLED ANNUALLY @

Of month-to-month

35,000

tested page views @

PURCHASE PLAN |2

BEST FOR

Small Business Owners,
Small and Medium Companies

PRICING

14 day free trial, then

$214 nons

BILLED ANNUALLY ©

month-to-month

00,000

tested page views @

PURCHASE PLAN  |»2

BEST FOR

Teams focused on Opti tion
and Large Businesses




NALIZAMOS LOS RESULTADO

4D NELIO A/BTESTING

164day free ial, then

$290 /yex

‘OR 529 monthto-month

5,000

tested page views @

PURCHASE PLAN 12

BESTFOR
Individuals and Personal Sites,
Bloggers, Small Stores

Plans and Pricing

PROFESSIONAL
16 dayfree ial, then

$890 ...

OR 559 month-to-month

35,000

tested page views @

PURCHASE PLAN 2

BESTFOR
‘Small Business Owners,
small and Medium Companies

14 day free ial, then

$2,590 .

OR$259 month-tomonth

200,000

tested page views @

PURCHASEPLAN ' 12

BESTFOR
‘Teams focused on Optimization
and Large Businesses

D NELIO A/B TESTING

14 day free trial, then

$24 none

BILLED ANNUALLY @

OR month-to-month

5,000

tested page views @

PURCHASE PLAN |2

BEST FOR

Individuals and Personal Sites,

Bloggers, Small Stores

Plans and Pricing

PROFESSIONAL

14 day free trial, then

$74 nons

BILLED ANNUALLY ©

Of onth-to-month

35,000

tested page views @

PURCHASE PLAN |2

BEST FOR

Small Business Owners,
Small and Medium Companies

PRICING

14 day free trial, then

$214 nons

BILLED ANNUALLY ©

month-to-month

00,000

tested page views @

BEST FOR

Teams focused on Opti
and Large Businesses

PURCHASE PLAN  |»2

tion




SE METODICO

@ Comprende tu web

® Plantea una Hipotesis
& Diseia la Alternativa
2 Lanza el Test

W Analiza los Resultados
i@ Extrae conclusiones
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SEMETODICO

@ Comprende tu web

@ Plantea una Hipotesis
& Disefa la Alternativa
s Lanza el Test

W Analiza los Resultados
i@ Extrae conclusiones



EXCUSAS

ESTO NO ES PARA MI..




0 YA SE

OUE FUNCIONA
QUENO




Vodafone Thuis O .

Internet, TV and calling
from € 30 per mon th

More information

whichtestwon.com
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Internet, TV and calling
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Order
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Thuis

Internet, TV and calling
from € 30 per month

More information

. LW
Vodafone Thuis 0' | v

Internet, TV and calling
from € 30 per month
Order

g N

whichtestwon.com







;PARA QUE?

rieComprender tus clientes?
$zPensar qué hacer?
&dlmplementar alternativas?
$iCalculaniosiresultados?



MI WEB ES
DEMASIADO
PEQUENA



MI WEB ES

# Elementos de
alto impacto

DEMASIADO

A Reduce el nimero
I EER

# Crea alternativas
radicales



A/B TESTING
EN WORDPRESS

QUE'Y COMO
EN NUESTRO CMS FAVORITO



POSIBLES TESTS EN WORDPRESS
Il Pagina Principal

~ Paginas y Entradas
= Menus

£ Widgets

N Temas

M Titulares

& Custom Post Types

p.e. Productos (e-commerce)

{} Hojas de estilo
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POSIBLES TESTS EN WORDPRESS
Il Pagina Principal

~ Paginas y Entradas
= Menus

£ Widgets

N Temas

] Titulares

& Custom Post Types

p.e. Productos (e-commerce)

{} Hojas de estilo



COMO HACERLO

£, Desarrollo a medida

o Combinar plugins

f Soluciones integrales



UN VISTAZO AL CODEX

@ WordPress esta “preparado” para
el A/B Testing.

Algunos filtros/acciones utiles:
wp title
€ h S
the cEINEENNs

get ChERSX NS



UN VISTAZO AL CODEX

@ Pero nos quedan
muchos problemas por resolver...

cComo dividimos el trafico?

;Que pasa con los plugins de cache?
:Que datos recopilamos y como?
cComo definimos conversiones?

;Y el calculo de resultados?



PLUGINS

@ Tenemos varias opciones:

<> Nelio A/B Testing ($)

< Convert Experiments by Yoast ($)
<> AB Press Optimizer ($)

& AB Tasty ($)

<> AB Testing with Javascript

<> SES Theme Split Test




SOLUCIONES INTEGRALES

@ Tenemos varias opciones:

<> Nelio A/B Testing ($)

< Convert Experiments by Yoast ($)
<> AB Press Optimizer ($)

> AB Tasty ($)




SOLUCIONES INTEGRALES

@ Tenemos varias opciones:

<> Nelio A/B Testing ($)

< Convert Experiments by Yoast ($)
<> AB Press Optimizer ($)

< ABTasty ($)

A iPero cuidado!
Solo algunas estan especificamente
disenadas para WordPress



RESUMEN

;DR
LA LECCION DE HOY




RECORDAD
@ Toda web tiene un propésito

' Mas visitas o mejores conversiones
E A/B Testing os ayudara con la CRO

o« » :

-8~ Cualquiera puede (y debe) hacerlo

@ También en WordPress

(comunidad y empresas)



- d

David Aguilera
@davilera
david.aguilera@neliosoftware.com




